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Driving in the Fast Lane

The U.S. food truck boom can be tracked back to the opening
of Kogi BBQ in Los Angeles in 2008, according to a
collaborative study by the University of Michigan and
MNorthwestern University.

Since that time, the industry has generated millions of dollars
from vendors across the United States. Food trucks also are
the second fastest growing segment for NCR Silver.
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$2.7 billion

- - Food safety code laws and regulations vary greatly

Regulations are Real...Varied  gomchgorimacbe oot shuser,
food truck friendly cities when it comes to regulation,
according to Entrepreneur.

Below are examples of permitting costs in three cities:
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Mew Orleans, LA
yearly permit
occupational license
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identification card
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St. Louis, MO
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: : , (to Director of Streets)

: ' : I licensing fee & $20 per each employee
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Go West Food Trucks T

The food truck craze is catching on in many
East Coast cities. However, the three cities
with the highest number of food trucks are all
on the West Coast.
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Average customer spend

Emergent Research conducted interviews with

food truck customers in San Francisco and its

naarbmm rbs. According to the survey results, LUNCH $9-30
publis in Mobile Cuisine , most food truck

customers like the food and enjoy the experience.

This, coupled with the convenience factor,

translated into more money for food truck vendors.
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Soups Salads Pasta/ltalian foods

Other foods
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